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Introduction
Welcome to the B.O.S.S. Guide to Planning, Writing, and Publishing Business Building Ebooks!
This is the first book in the Business Owner’s Smart & Simple Series, a series of books designed
to help you build your online business through self publishing.
Congratulations on making the decision to write your first ebook. Writing my first ebook, 
Loving
My Fibroids Away: A 10Day Detox Plan
, in 2013 marked the first time in my life that I was able
to experience myself as an entrepreneur. I had spent many years getting degrees and working for
others  and I had been trained well in the ways of being an employe. However there was
nothing in my world that prepared me for making my own money.
It’s not that I didn’t have any dreams of becoming an entrepreneur. As a matter of fact, I
remember telling my mom during my early years as an undergraduate at Rutgers University that
I wanted to be a freelance video editor like the ones I had worked with during my internships in
New York City. My mother’s reaction was to tell me to stop being lazy and that I should just get
a job like everyone else. In her mind, I was just trying to find a way to get out of working hard.
At the time, her words hurt my heart. What she didn’t understand was that what had intrigued me
about my internship with the freelance video editors was that they seemed genuinely passionate
about the work they did. People on the outside of the video production business often have no
idea the number of hours that are spent reviewing, logging, and editing video before coming up
with a final product. These young men were passionate about the people and projects they
worked on. When I asked them about what they loved best about their work, it was that they
meet their work with an unending sense of freedom and creativity. Shouldn’t everyone want to
feel that way about their work?
As an adult, I now understand that my mother was not purposely trying to knock down my
dreams. She was only concerned for my ability to provide for myself. Her harsh advice was also
demonstrative of the limitations she set on her own life. How many dreams had she let her family

kick down in favor of being practical? Now I understand that she gave me the only advice she
knew how to give.
Perhaps you are looking for support for your entrepreneurial journey. I’ll be the first to tell you
that being an entrepreneur can be lonely in that most people just don’t think the way that we do.
We look forward to freedom, creativity, taking risks, and tearing the roof off of our income
earning potential. The truth is that most people don’t think like us. And that is OK. That is why
it’s so important to seek people and resources that can offer you the support you need to build a
successful business. Just understand that the B.O.S.S. Guide series is just a tip of the iceberg
when it comes to support for those on this entrepreneurial journey. Not only do I have ebooks,
but I also do coaching, courses, book editing, ghostwriting, copywriting, etc. If you are new to
me, I want to offer you an opportunity to get your questions about book publishing and business
building answered. Visit my scheduling page at 
bit.ly/authorjam
and use the coupon code,
JAM70, to get 70% off the regular price of a consultation.

Free Gift! 28Day Build Your Author Platform Challenge
Join my FREE 28Day Build Your Author Platform Challenge at 
bit.ly/28daysauthorplatform
.
What’s an author platform? An author platform is a fancy publishing term for building a brand. It
includes how and what you want to communicate to your target audience.
Many new authors spend all their time writing a great book, then put it on Amazon in the hopes
that it will sell. Hope is not a strategic sales and marketing plan. You need a solid author
platform to help you define your message and build your community.
Having a community is ESSENTIAL to your success because people who love and appreciate
your work will not only buy your books, but they will leave reviews and share your work with
their friends. They’ll also look for other ways to invest in higher ticket items like retreats,
courses, conferences, etc.
Are you ready to be strategic about building your community? Join my FREE 28Day Build
Your Author Platform Challenge at 
bit.ly/28daysauthorplatform
.

Part I: Ebook Basics
For whom is this guide written?
This guide is for authors, speakers, coaches, experts, and small business owners who want to
educate their audience, create information products for sale, as well as attract new potential
clients to their community via ebooks.
What is an ebook?
An ebook is simply a digital version of a print book. Ebooks can be read on popular devices like
a Kindle Reader, the Nook, iPad, as well as other brands of tablets. Ebooks are also accessible on
your smartphone as well as your laptop.
Why are ebooks great for business?
Ebooks are great for business owners for several reasons:
● cost effective
● simple to produce
● simple to distribute
● accessible to people all over the world
● simple way to add another income stream to your business

Are ebooks still relevant in today’s publishing world?

Absolutely! The proportion of Americans who read ebooks grows steadily every year along with
the number of adults who own tablets and ereaders, according to the 
Pew Research Center
.
However as you plan to write your own ebook, you should know that some topics are better
written as ebooks than others.

There are two kinds of ebooks:

1. Books that were originally meant to be published as a print book, but have also been
published as an ebook for the reader’s convenience.
2. Short ebooks that give very specific information on a niche topic.

This ebook focuses on entrepreneurs who want #2  ebooks that answer one very specific
question in great detail. As a business owner, I’m sure that you have noticed that people who are
interested in your products and services often ask the same 10 questions over and over. Wouldn’t
it be great to have a set of minimally priced ebooks that answer those questions for you as
opposed to you answering the same questions on the phone for free? Your ebook can point the
customer to resources you have on your website and suggest other higher priced products and
services they may not have been interested in had they not made a minimal investment in your
ebook.

While this kind of short book is convenient read in ebook form, you may also be interested in
finding a way to have it in print form for when you do speaking engagements, to offer as a
freebie to influencers, or even when bundled with other products you send to customers in the
mail. You may want to look into using something like MagCloud (or Blurb) to print your ebook
as a magazine or short guide. You may also want to look into publishing physical copies at your
local printing shop.

What tools do I need to create my own ebooks?

Ebooks do not require complicated tools or software to produce them  unless you choose to
create something complicated. Beginning ebook writers can start with the following tools:

● Microsoft Word or Pages for Mac OR
● Google Drive Document
● Voice to Text Software (optional)
● Evernote (optional)

Microsoft Word and Pages for Mac are word processing systems that allow you to create
documents that can easily be turned into a PDF. A PDF is a file that will allow you to share your
ebook with others without having to worry about the reader editing or erasing anything you
wrote. If you are simply selling your ebook as a PDF download on your website, all you need to
do is create a PDF after your ebook is complete.

I like to use Google Drive documents for short books like the one you are reading now. Google
Drive is a file storage synchronization service connected to your Gmail account. The reason why
I love to use it is because it makes it easy to store files and make any changes. As a freelance
writer, I collaborate with other business owners and writers often. Using Google Drive makes it
easy to make changes to a document without having to keep track of lots of different versions of
documents as you do with Microsoft Word or Pages documents.

Do you feel like writing is not your thing? Or maybe you don’t have time to sit down and write?
Then perhaps voice to text software may be a solution for you. Your computer may already have
this included on the hard drive. Another popular option is to purchase Dragon
NaturallySpeaking, a voice to text software application. You simply record your voice and the
software writes the text out for you in a document. You can then take your transcript to 
a
qualified book editor
to help you polish your work. Please note, this software is optional.

Evernote is another digital app you can use as an optional tool in your ebook writing process.
While I don’t use it to write books, I do love to use it as a digital notebook to keep track of my
book and business ideas. Its best feature is that it syncs across all devices, including my
smartphone, laptop, and Kindle reader so that I have access to my notes no matter where I am. I
wrote a blog post on how I use 
Evernote for Nonfiction Writers
on my site,
DigitalWellPublisher.com. I give details on how I use Evernote to make me a more efficient
writer.

For others who are looking for a more advanced book writing tool, I highly recommend
upgrading to 
Scrivener
, a software solution that creates a whole new way for you to write your
ebooks, print books, and screenplays. Scrivener also organizes your book research, as well as
automatically creates files needed to sell your book on Kindle, Nook, etc. Beware that Scrivener
does have a bit of a learning curve, however it is not impossible to learn. As a matter of fact, I
have had great success with an online course called 
Learn Scrivener Fast
 a worthwhile
investment that I promise will make you a more productive writer (
this is an affiliate link
).

How do I format my ebook?

Book formatting refers to getting your ebook ready for publication so that it can be read across
devices. My advice is to keep everything super simple when formatting your ebook. Take a look
at the formatting of nonfiction ebooks on your Kindle, Nook, smartphone, and other mobile
devices. Notice how plain and simple they are with very few, if any, pictures. If your ebook
content requires tables, be sure to create them, then save them as a .jpeg file (a special file
extension for images). Once the image has been saved, you can insert the image into your
document. If you try to use the table as is, the table and its contents will become distorted.

If you would like to sell your ebooks on other sites outside of your own website and/or make
your ebook available to readers in other formats that can be read by Kindle, Nook, iPad, etc.
readers, then you will need to create special file formats:

● ePub: used on the Kobo eReader, Nook Tablet, Blackberry devices, Apple’s iBooks, etc.
● MOBI: used on Kindle, Windows devices, Android, etc.

You can hire a book formatter to create these special file formats for you, or you can invest in
Scrivener and do it from there. If you would like to hire this job out to a professional, please
contact me at 
info@HalonaBlack.com
to inquire about ebook concierge services.

Part II: PreWriting Phase
Many business owners make the mistake of starting an ebook project by jumping right into the
writing. This proves to be a mistake because you want to make sure that what you write is geared
towards a specific audience. My advice is to take some time before you start writing to plan out
who you are talking to so that your marketing and sales plans will easily fall into place. I have
included action steps in this section to help you plan your prewriting properly.

What’s the topic of your ebook?

I like to start out my ebooks by writing a short statement on what the ebook is about. Try to keep
your ebook topic limited to answering one very specific question in detail as opposed to trying to
write, “The Definitive Guide to X.” Here’s an example:

● Effective ebook topic:
Top 10 Tips on Using Facebook to Grow Your Brick and Mortar
Business
● Less effective ebook topic:
How to Grow Your Business with Social Media

The Facebook example works well because it limits your content to one social media platform, a
specific kind of business (brick and mortar  as to opposed to a business whose presence is only
online), and only 10 of your absolute best tips. If you want to talk about other social media
platforms, or even other kinds of businesses, it is possible to cover that information in a series of
small ebooks rather than just one large ebook.

Why does this tactic work? Think about how you use the internet to find information. Website
owners use what is called search engine optimization, or SEO for short, to help web searchers
find quality information on the internet. They know you will use specific keywords in your
online search to improve the likelihood that you will find the information you need to solve your

problem. The more specific you are about who your ebook is for and its contents, the easier it
will be to attract the audience you are looking for.

ACTION STEPS:
Write a short statement on the topic of your ebook. Remember to make it as
specific as possible.

Who are you writing your ebook for?

It is important to understand the kind of person that will purchase your ebook. Basic
demographics like gender, age, occupation, marital status, etc. may be important. However it is
also important to know what level of knowledge your readers are coming with. Are your readers
beginning, intermediate, or advanced learners in your topic area? Too much information can
overwhelm a newbie. At the same time, too much explanation of basic terms may bore an
advanced reader.

ACTION STEPS:
Write a short statement (3 to 5 sentences) detailing what group of people
your ebook is targeting (lawyers who live in Texas, women with digestive issues, classic BMW
owners, etc.). Be sure to include the level of knowledge you expect your ebook readers to have
before reading your ebook (newbies, intermediate, advanced).

How do you envision your ebook supporting your business?

Ask yourself what you want as a result of writing your ebook. Are you fishing for more clients?
Are you creating a low priced product to help people get a taste of your products and services? Is
your ebook going to help clients understand how to use your products better? Is this ebook a
freebie to help get more potential clients on to your email list? It is important to be clear about

what you want out of making this ebook available so that you can measure your results once it is
published.

You should also be asking yourself what other ebooks, programs, products, etc. can you spin off
from the publication of this ebook. True entrepreneurs think about what they want for their
business in the long term. There is no need to create a book once only to have it die one month
after publishing. Put some thought into how you can create other income streams from the sale of
one ebook.

ACTION STEPS:
Write a short statement (3 to 5 sentences) on how you see your ebook helping
you grow your business. What other income streams can you create stemming from your ebook?

Why are you the perfect person to write this ebook?

Every ebook has to have an angle, or a point of view. Why? Because it helps to differentiate you
from a sea of other people who may have written on a similar topic. Here’s an example:

● Less effective:
I teach people how to eat well for a longer life.
● More effective:
I am going to share with you my personal formula for staying healthy
and active after a breast cancer diagnosis.

Can you hear the difference in the two? The less effective example is very vague. There are a sea
of nutritionists, dieticians, health coaches, fitness experts, etc. who can teach us how to eat well
for a longer life. However the more effective example tells us that the writer of the ebook had an
experience with breast cancer and wants to share with me what she did in her own life to help her
survive her diagnosis. If I were a person with breast cancer, I would immediately be intrigued by
her story. Don’t be afraid to use your personal story to help give your ebook an interesting point
of view.

ACTION STEPS:
Write a statement on why no one else on planet earth is suited to write this
ebook but you. Remember, your qualifications are not always steeped in “official qualifications”
like degrees and certifications  although I’m not asking you to ignore them either. Readers are
more interested in your lived experience with your topic. Your degrees and certifications are the
added bonus to what you learned via personal experience.

What other books/ebooks have been written on this topic?

Take some time to visit your library, local bookstore, or Amazon.com to find out who else has
written books on your topic. Don’t feel pressured to believe that just because there are other
people writing on your topic, then you don’t have anything to offer. Remember, it is your
personal story, your lived experience that attracts new readers to you.

Quick tip: Reader comments on Amazon leave clues as to how you can improve upon your book.
I like to begin my search for books on Amazon because it allows me to peruse reader comments.
Those comments help me figure out where those other authors have done well as well as where
they have fallen short.

ACTION STEPS:
Make a short list of good books that have been written on your topic. I
suggest taking the time to read a few of them if time permits. Don’t forget to read reader
comments as well as take notes on what you can do to separate your work from that of other
writers.

What date will the ebook be available?

It is important to have a publishing date marked on your calendar. Why? Because it is easy to
start an ebook project, and never get it done. I always tell people to share your publication date
with others so that you will have the added pressure to be accountable to your goal.

ACTION STEPS:
Break out your calendar. Choose a date of completion for writing your book.
Share your date with family, friends, and people on social media.

How will you market your ebook?

I define marketing as a process by which you strategically engage an audience with the intent of
relationship building. Note that this does not mean hard selling  although making a sale can be
included in the whole marketing process. I just want to make sure that you understand that
throwing up a Facebook post begging people to buy your new ebook is not a solid marketing
strategy.

While this ebook does not go into detail on how to market your ebook, it is important to think
about marketing strategies well before you start writing. Note that there is a difference in
creating a marketing strategy vs. coming up with random marketing tactics. A strategy denotes
having an end goal to be achieved during a certain period of time. Think about who your readers
are and where they hang out online and in real life. How do you plan on regularly
communicating with this group of people so you can begin a conversation with them about who
you are and what you offer?

ACTION STEPS:
Choose 3 ways in which you can regularly communicate with your target
audience. Is it blogging, Twitter, networking events, etc.? Write a one page plan on how you are
going to regularly communicate with your people there so you can let them know about your
ebook as well as your other products and services.

Where will you sell your ebook?

Many entrepreneurs want to know how to upload their ebook on to Kindle and other online
reader formats. However the best place to start selling your book is right within your own
community. Who better to sell your ebook to than to people who are already in love with what

you do? Think of Amazon as more of a distribution outlet rather than a place to market your
ebooks. Unless your book is unique, it will be difficult to make your book stand out in the
millions of ebooks already uploaded into the system. Besides Amazon, you can also use other
ebook platforms like Barnes & Noble, Smashwords, etc. Do your research to find the platforms
that may work for you.

Here are the tools I suggest you use to help you make sales online.

● Your website
● PayPal
● Online shopping cart system
● Amazon.com and others

Before you start selling your ebooks, products, and services anywhere, you should have a
website that is selfhosted. I use Bluehost with Wordpress, however there are many other choices
in website hosting out there today. Some new entrepreneurs like to use free sites like Wix,
Weebly, and Squarespace  I do not recommend them. Why? Because they do nothing to help
people find you in search engines like Google. Start your business on the right foot by paying for
a self hosted Wordpress website.

PayPal is essential to business owners who sell online. You can visit their website to learn how
to open an account if you don’t have one already.

I have been using EJunkie as an online shopping cart system for over 3 years. It integrates with
PayPal to take payments as well as provide an automatic download function so I don’t have to
personally email the ebook to everyone who purchases. There are other systems like Selz,
Gumroad, etc. Do your research to find out what works best for your needs.

ACTION STEPS:
Assess what you already have in place to start making sales. Who or what
people do you need to speak to to help you figure out how to get your sales systems in place? If
you need some clarity, I am happy to speak with you during one of my 30min Author Jam
Sessions. Simply 
set up a time on my schedule
and use coupon code, JAM70, to get 70% off the
regular price.

Part III: The Research Phase
I’ve already discussed how important it is to pick one question and answering it to the fullest
extent possible when writing an ebook. While you may be an expert, there are always some
things that you may not know that must be learned through research. Adding research to your
ebook

● helps you to make a stronger case for your idea or your point of view.
● clues your readers in on other sources they did not know about, making you look like
more of an expert.

Now is the time to start gathering materials you already have so that you can assess what other
research you need to write an entire ebook.

What info do you already have written on this topic?

It’s not necessary to start writing your ebook from scratch. Chances are that if you are the expert
you know you are, you probably already have a ton of information sitting on the hard drive of
your computer. You may have done presentations, talks, written notes, etc. Start with what you
have rather than pulling from out of the air.

Start drafting an outline of what you want to cover, chapter by chapter.

Make a list of everything you want to cover in your ebook. Most nonfiction ebooks may include
any of the following:

● Introduction  why you wrote the book, your inspiration, etc.
● Explanation of a general concept or your topic of expertise
● Your story of who you are and how you became an expert

● What are some common mistakes people make that you want readers to avoid?
● What mistakes did you make on your road to being an expert?
● Real life examples from your life or the lives of your clients demonstrating what works
● Key points on what you or your client learned from their experiences
● Action steps to getting the desired outcome

Keep in mind the level of knowledge your readers are coming to you with (newbies,
intermediate, advanced) as discussed in the prewriting phase. You don’t want to over or
underwhelm your readers with content.

Do you have everything you need to write this ebook?

What else do you need to make this ebook complete? Do you require interviews with clients or
experts? Do you need to create a new resource that will help your readers understand what it is
they are reading? Do you need to find other books, magazines, websites, journals, etc. to back up
any claims?

Quick tip: I need to make a quick statement on plagiarism here. Do yourself a favor and NEVER
copy another person’s work. There’s a difference between adapting someone else’s concepts to
fit your purpose and claiming that someone else’s words are yours. Save yourself the
embarrassment and 
hire a good developmental editor
who can help you mold your ideas so that
your own creative expression shines through.

Part IV: Writing and Editing Strategies
Now that we have gotten through all the prework, we can finally get to writing your new ebook!
I wanted to share with you some of my favorite writing strategies that will help you stay on topic
and on time as far as your deadlines are concerned.

● Utilize your outline to help you stay within the scope of your ebook.
I like to leave the
introduction until last and start with chapter one because the introduction introduces the
reader to what to expect in the book. Thus, in my opinion, the introduction is best left
until the end. However, you are free to write as you feel. Some people like to write in
order of the chapters, others skip around and write what they feel is easiest to complete. It
all depends on the kind of ebook you are writing and what you feel comfortable with.
● Write first, edit later.
If you are apprehensive about writing, then you may have a habit
of editing your words in your head before you get them down on paper. My advice is to
simply do a brain dump. Don’t even think about doing any editing until you have gotten
everything out of your head. When you edit in your head, you are censoring your
thoughts which hampers your creativity. No one’s writing is perfect the first time they put
them on a page.
● Write in spurts.
You can choose to write in chunks of time (maybe 30 to 45 min), then
take a 15minute break. You may choose to write 500 to 1000 words before taking a
break. Doing your writing in chunks of time or words is a gentle way to push you to
produce while also rewarding you with a few moments to go for a walk, jump around, or
whatever you need to do to give your brain a break. That change of pace, even if it only
lasts for 5 minutes, will allow you to come back to your work with a fresh perspective
● Eliminate outside distractions.
A distraction can be the internet, noise, food, etc. 
anything that keeps you from focusing on the task at hand. Be conscious of what tends to
keep you from completing your goals so you can gently nudge yourself back to work
when you find yourself off task.

● Tell yourself that you ARE a writer.
This may sound strange, but many of you have a
lot of negative self talk going on in your head while writing. This is also contributing to
you censoring yourself while you work. Change those negative thoughts into positive
affirmations about your ability to write. Remember, you are the expert.
● Set a date of completion.
While you want to give yourself all the time you need to write
your book, you also want to make sure that you complete your book within a certain
timeframe. Why? Because I don’t want you taking 2 years to complete a small ebook 
it’s just not necessary.

Editing, or selfediting your book is just as important as writing it. I offer editing services to a
select few clients who are ready to invest in creating a polished book. I have gotten several books
sent my way that I had to send back because it was clear that the author did not do any
selfediting prior to me looking at it. I could tell because the book was written in a stream of
consciousness format that was only clear to the author. I would have been able to help the author
to clean the work up, however they were unwilling to pay me as a development editor  a much
more costly investment. They expected me to work a miracle on their book as a copyeditor who
only revises sentences, fixes spelling, etc. Here are some tips to help you through the selfediting
process:

● Do a brain dump for one chapter, then go back and edit.
For example, write chapter
one in its entirety. Take a 15 minute break, then come back and edit your work. Repeat
this for each chapter.
● Rather than focus on spelling and grammar, focus more on clarity of ideas.
Did you
meet your objective in each chapter as written in your outline?
● Once you’ve written a solid first draft, wait several days to a week before beginning
the self editing process.
This will help you refresh your mind so you can look at your
work more objectively.
● Just because you can publish your book in a weekend, does not mean you should.
Publishing technology has made it possible for us to publish with ease on a limited

budget. However if you are concerned about your reader’s experience and your
reputation as a business owner, it is important to take the time to edit your work and
create a polished product.
● Don’t get caught up in making everything perfect.
Even the best editors make
mistakes. Think about how many books by bestselling authors you have read where you
have found a tiny typo. It happens everyday. However your book should not be riddled
with grammar and spelling mistakes either. Take your time to complete a quality work,
go through the self editing process, then hire a professional editor to help you create the
best book possible.
● Hire a professional editor to read and edit your work.
Editors are important because
you need someone outside of yourself to help you develop a polished work that resonates
with your readers.

Part V: Your Title and Cover Art
Now that you have great content to share, you can now start thinking about a great title for your
masterpiece. A good nonfiction book title should do several things:

● helps you establish instant rapport with your readers.
● be concise.
● make a promise on what to expect as a result of reading your book.

First, your book title should instantly identify who you are speaking to either explicitly or
implicitly. Here are a couple of examples to drive home the point:
● Explicit:
The Money Book for the Young, Fabulous, and Broke
, by Suze Orman
● Implicit:
Girl, Get Your Money Straight, 

by Glinda Bridgforth
The Suze Orman book 
explicitly
states to whom she is writing to  young people who may
possibly living on credit. Bridgforth’s book 
implies
who she is talking to by the tone of the title.
It speaks to women of African descent in the United States. Will this book attract other readers of
other cultural groups? Possibly! However the author makes a bold statement by using the
vernacular of African American women to quickly help them identify that the book was written
with this group in mind.

Second, the main title of your book should be as concise as possible so that we will understand
what the content of the book is about. This is often difficult to measure. A good editor should be
able to help you massage your title into something more effective if the one you have is not as
strong as you would like it to be.

Third, your book title should make a bold promise to your readers. Take a look at these titles to
see what I am referring to:

● The 10Day Detox Diet: Activate Your Body’s Natural Ability to Burn Fat and Lose
Weight Fast
, by Mark Hyman, M.D.
● How Successful People Think: Change Your Thinking, Change Your Life
, by John C.
Maxwell
● The Miracle Morning: The Not So Obvious Secret Guaranteed to Transform Your Life
(Before 8AM)
, by Hal Elrod
Your book can promise to produce a certain result in a matter of minutes, hours, days, or months
as we see in Dr. Hyman’s book. His book uses a main title that lets the reader know what to
expect from the book as far as content is concerned.

Notice the use of subtitles in all 3 examples. Subtitles are not always necessary, however it can
help the reader to understand what transformation they can expect to experience as a result of
reading and following the steps in the books.

How to Create a Quality Ebook Cover

All books, even ebooks, need a cover. Why? Because people do, indeed, judge a book by its
cover. When a cover looks homemade and amateur, we make judgements about the author and
the contents of the book. I would advise you to pay for a cover if you know you are not a graphic
artist.

There are a few elements that are essential to designing a good book cover:

● how your cover communicates to readers
● typography
● standing out in a sea of sameness

A good cover should communicate to your readers. It should hit them as unique and stand out
amongst a group of ebooks in a similar category. The typography, or the style and appearance of
your title, should be designed in a way that allows readers to decipher its meaning without
straining their eyes.

Here are a few ways to find a good cover designer within a range of budgets:

● Canva.com: if you have a good eye for design, or just want to see what you can do, give
this site a shot at creating your own DIY cover. The tool is mostly free, unless you utilize
any stock photos available for $1 each.
● Fiverr.com: ebook covers (and more) for $5 and up  be careful as you get what you pay
for.
● Elance.com and other similar sites: hire a graphic artist to design an ebook cover for you.
Again, pay attention to reviews. Costs may vary.
● GoOnWrite.com: The guy who runs this site makes beautiful cover art using high quality
stock photos and excellent typography. What I love most about this site is that once a
cover is sold, it is not used again. Prices start at only $45.
● 99Designs.com: Crowdsource design talent from all over the world by holding a contest
with several graphic artists at one time. Tell them what you want, name your price
(starting at $100 and up), and choose the design that works for you.
● Ask your personal network or do an online search for graphic artists and see what you
find. I’ve seen some charge anywhere from $200 and up.

Part VI: Need a Little More Guidance?
Sometimes you need more than just an ebook to help you finish your writing projects. If you
would like to speak with me on the phone or via Skype, I have a special offer just for you.

I do what I call Author Jam Sessions for 30 minutes with writers who have a question about
publishing, are struggling with the writing and editing process, or just want to know more about
how to create new income streams with a book. If you are interested in speaking with me, I want
to offer you a coupon to get 70% off the regular price. Use the following coupon code: JAM70
To redeem your coupon, please 
visit my scheduling page
.
Are you on my email list?

I like to send out publishing tips, podcast interviews with game changers who are rocking their
business with publishing, as well as specials on new ebooks, print books, courses, and coaching.
Join me over at 
DigitalWellPublisher.com
!

Learn More About the B.O.S.S. Guide Series!
If you enjoyed this book, then please go over to 
http://DigitalWellPublisher.com/boss
to find
other books in the series for entrepreneurs who want to build their business through self
publishing.

About the Author
Halona Black teaches entrepreneurs how to monetize their business through self publishing. She
also offers author services such as a ghostwriting, editing, and content consultations. Her clients
have appeared on NPR, The Washington Post, The Doctors, and the almighty Oprah Winfrey
Show, among others. Halona is the author of Loving My Fibroids Away: A 10Day Detox Plan,
now available on Amazon.com. This former Peace Corps Volunteer from Togo, West Africa is
inspired by international travel, food, and culture. Halona received a M.Ed. in International
Education and Training from the University of Massachusetts Amherst, a graduate certificate in
Adult Education from the University of DC, and a Bachelor of Arts in Video Production from
Rutgers University in Newark, NJ. She currently lives with her husband and a fat cat in Orlando,
FL.

